CnenuanbHocTh: 7-06-0322-02 JokyMeHTOBeAeHUE U apxuBoBeieHue / CrenpisuibHaclb: JlakymeHnTa3HaycTBa 1 apxiBa3zHaycrTpa /
Speciality: Documentation and archival science
ApXHMBHBIM MapKeTUHT, MOAyJib «OpraHu3alioOHHO-IPaBOBOE obecreueHrne MNpoPecCUHOHAIBHON JEeATEeIbHOCTHY / ApXi1yHbI
MapKeTBIHT, MOYJIb " ApraHizalbliiHa-1ipaBaBoe 3abecnssudHHe npadeciiinail n3eitnacii" / Archival Marketing, module "Organizational
and legal support of professional activity"

TNEPCIICKTUBHLIC HAIPABJICHUA PA3BUTHUA

1 apXiyHaW TaTiHbL.

Kpatkoe conepxxanue | MapkeruHronas JesITeTbHOCTh | MapKeTbIHTaBasi J3eiHacupb apxiyHeix | Marketing activities of archival institutions
y4eOHO apXUBHBIX yupexaeHuid PecrnyOnuku | ycTaHoy PacnyGmiki Bbenapycs. | of the Republic of Belarus. Marketing
JTMCHUTUIAHBL, MOAyJsl | bemapycs.  MapkerunroBas — cpena | MapkeTbiHTaBae —acsipona3e  apxiyHeix | environment of archival institutions.
/ Brief summary apXUBHBIX yupexnaeHui. HopmaTuBHOE | yCTaHOY. Hapwmarsiynae mpaBaBoe | Regulatory legal regulation of marketing
IPaBOBOE peryHpoBaHNe | pATyJsIBAHHE MapKeThIHTaBal 3eiHacti | activities of archival institutions. Marketing
MapKETHUHTOBOM NesTeNbHOCTH | apXiyHbIX  ycTaHoy. MapketsinraBbis | research of archival institutions. Methods of
APXUBHBIX VUpeXKICHUH. | JacienaBanHi  J3eiHacii  apxiyHbIX | conducting marketing research. Specifics of
MapKeTHHTOBBIE UCCIIEIOBAHUS | YCTaHOY. Metanbt npaBsig3eHHs | analysis of own information resources of
NeSITEIbHOCTH aPXUBHBIX YUPESIKACHUH | MApKETHIHTaBBIX nacnenaBanHsy. | the archive. Marketing tools of the archive.
Metoapl mpoBefeHUsT MapKeTHHTOBBIX | Crenpidika aHaizy Vymacubix | Marketing program of archival institutions.
uccnenoBanmnii. Crnemmduka ananmumza | iHGapMalbIfHBIX ~— pacypcay — apxisa.
COOCTBEHHBIX nH()OPMAITMOHHBIX | MapKeThIHTaBbIsl 1HCTPYMEHTHI apXiBa.
pecypcoB  apxuBa. MapKeTHHTOBble | MapKeThIHraBasi —Iparpama  apXiyHbIX
MHCTPYMEHTHI apxuBa. MapKeTHUHIOBas | yCTaHOY.
IpOorpaMMa apXHUBHBIX YUPEKICHUI.
dopmupyemsle OcyecTBsTh OpPraHU3alMOHHOE | ASKBILIAYIIALb apranizanelitnae | Provide organizational support for the use
xkommereHyn / The COIIPOBOKICHUE UCTIONIB30BaHUs | CYNpaBaKIHHE BbIKapeicTaHHs | of  operational ~— and  retrospective
formed competences | omepaTuBHONI W PETPOCHEKTUBHOM | amepaThlyHail 1 paTpacnekTeiyHall | documentation, modern  information
JOKYMEHTAIUH, COBPEMEHHBIX | JIaKyMEHTAIlbIi, cyuacHbIx | technologies in the activities of the
UHOOPMAIIMOHHBIX ~ TEXHOJNOTWH B | iH(apMalbIMHBIX TAXHAJIOTIH y 13eiHacti | institution.
JESTSIIbHOCTH YUPEIKICHUS: VCTaHOBEI. Organize consulting activities in the field of
OpraHu3oBbIBaTh  KOHCYJBTAllMOHHYIO | ApraHi3oyBalib KaHcynbTalbliiHyto | archival affairs and document management,
NesITeIbHOCTh B cepe apXMBHOTO Jiena | A3eiHachp y cdepbl apxiyHail cnpasbl i | interaction with different groups of users of
u yIOpaBlIeHUs JTOKYMEHTaMHU, | KipaBaHHSl JaKyMeHTaMi, y3aemaazessHHe | documentary information.
B3aMMOJICHICTBHE C pa3HBIMU TPYNIIAMHU | 3 PO3HBIMI TpymaMi KapbeicTanbHiKay | Identify, critically evaluate existing and
MoJIb30BaTese JOKYMEHTHOM | TakyMeHTHai iH(apMalisli. determine promising areas for the
UHpOpPMALINH. Boisynane, KpBITBIYHA ampubeBak | development of document management and
BbIABIATh, KPUTHYECKH  OIEHWBATH | ICHYIOUBIS 1 BhI3HAYAIlh NMEPCHEKTHIYHBIA | the archival industry.
CYILLIECTBYIOIIHE u OTpeneNiTh | KIpyHKI pa3Billlisd KipaBaHHS JaKyMeHTaMi




yIpaBJIeHUs] JOKYMEHTaMH U apXUBHOU
OTpaciu.

PesynbraTsl 00yueHust
(3HaTb, YMETb,
BianeTp) / Learning
outcomes

(know, can, be able)

3HATh:

— HOpPMATHUBHBIEC MPABOBBIC AKTHI B
chepe MapKETHHTOBOM JEATETLHOCTH
apXUBHBIX yupexaeHuil PecrnyOnuku
benapyce;

— cnenuduky MCIOJIb30BaHUS
METOOOB MAapKCTHHTOBBIX
UCCIIeIOBaHM B chepe apXUBHOTO Jena;

— METOJbI aHaJn3a COOCTBEHHBIX
PECYPCOB apXuBa;

— TOAXOJBI K OpraHu3anuu
MapKETUHIOBOU JESTEIbHOCTH
ApPXHUBHBIX YUPEXKICHUI;

— npoOjaeMbl M MEPCHEKTHUBbI
pa3sBUTHUA MapKETHHIOBOM

JeATEIIbHOCTH apXUBHBIX YUPEXKICHUH;

— crneuu(uKy CTPaTeTHYECKOTO M
OTIEPAIIIOHHOTO MapKeTHHTa B
JeSITeTbHOCTH apXUBHBIX YUPEIKIACHUH;

— KpUTEepUu 3¢ (HeKTUBHOCTH
MapKETUHTOBOW CTpAaTEerHH apXHUBHOTO
YUPEKICHHUS;

— yMeTh:

— HCIOJb30BaTh METO/IBI
MapKETUHTOBBIX  HCCJICIOBAaHUH B
JeATeILHOCTH apXUBOB;

— TPUMEHSTH OTIBIT
MapKETHHTOBOH JEATEILHOCTH C Y4ETOM
cnenn(UKHA apXUBHBIX YUPEIKIACHUH;

— pa3pabaTbiBaTh nporpammy
MapKETUHTOBOM JICATEIIEHOCTH apXHBa;

— OIICHUBATH 3¢ PeKTUBHOCTH
MapKEeTUHTOBOU JeSATeIbHOCTH
apXMBHOTO YUPESKICHUS,

BeJallb:

— HapMaTbIYHBIA TPABaBbls aKThl ¥
cdepbl MapKEThIHTaBaM n3eMHacIi
apxiyHbIx ycTanoy Pacmny6niki benapyce;

— creubldiky BBIKapbICTAaHHS
MeTaJlay MapKEeThIHIaBbIX Jaciie1aBaHHsY
y cepbl apxiyHail ClIpaBbl;

— MeTafbl aHamizy ynacHbIX
pacypcay apxiBa;

— HaIbIXOIbI na aprasizanbli
MapKeThIHraBall  J3eiHacul  apXiyHbIX
YCTaHOY;

— npaliembl 1 MEPCIIEKTHIBBI
pas3Billl  MapKeTblHraBail  ja3eiHacIl
apXiyHBIX YCTaHOY;

— cnenpipiky  cTpardriyHara 1

amiepalniplifHara MapKeThIHTy ¥ A3eiHacli
apXxiyHbBIX YCTaHOY;

— KPBITAPBIL a¢eKThIyHacl
MapKeThIHIaBall  cTpararii  apxiyHai
YCTaHOBBI;

yMelb:

— BBIKAPBICTOYBAIIb METaIbI
MapKeThIHIaBbIX  JaclellaBaHHAY Y
n3eiHacIl apxiBay;

— TPBIMSAHSALB BOIIBIT
MapKeThIHraBall J3edHacil 3 yjikam
crnenpl(iki apXiyHBIX YCTaHOY;

— pacmpanoysanb nparpamy
MapKeTbhIHraBai J3eiiHacli apxiBa;

— amPHbBAIb 3(EeKTHIYHACIH
MapKeThIHTaBall  J3eMHACIll  apXiyHaii
YCTaHOBBI;

BaJIOJAIb!

know:

— regulatory legal acts in the field of
marketing activities of archival institutions
of the Republic of Belarus;

— specifics of wusing marketing
research methods in the field of archival
affairs;

— methods of analysis
resources of the archive;

— approaches to organizing the
marketing activities of archival institutions;

— problems and prospects for the
development of marketing activities of
archival institutions;

— specifics of strategic and operational
marketing in the activities of archival
institutions;

— criteria for the effectiveness of the

of own

marketing  strategy of an archival
institution;
be able to:

— use marketing research methods in
the activities of archives;

— apply the experience of marketing
activities taking into account the specifics
of archival institutions;

— develop a program of marketing
activities of the archive;

— evaluate the effectiveness of the
marketing activities of the archival
institution;

have skills in:




— BJIaJIeTh: — MeTaJiaMi  BBIBYYDHHS  MaTp30 — methods for studying the needs of
—  METoJaMH U3YYEHHUs | KapbICTAJIbHIKAY paTpacniekThiyHail | users of  retrospective  documentary
noTpebHOCTeH MOJIb30BaTeNeH | TakyMeHTHal iH(apMallsli; information;
PETPOCTIEKTUBHOM JIOKYMEHTHOM — MeTajami  aHaji3y  YJacHBIX — methods for analyzing the archive's
uHbOopMaIuy; iH(apMalbIHBIX pacypcay apXiBa; own information resources;
—  MeTojaMu aHayIM3a — (QyHKUBISIMI KipaBaHHSA — functions of managing marketing
COOCTBEHHBIX MH(GOPMALIMOHHBIX | MAPKEThIHTaBall A3eHHACIIIO; activities;
PECYpCOB apXuBa; — HaBBIKaMi pacmparoyki — skills in developing strategic and
—  (yskuuamu YOpaBIEHUS | CTPATATIYHBIX 1 TaKThIUHBIX | tactical marketing solutions.
MapKETHHTOBOM JI€ATEIBHOCTHIO; MapKETHIHTaBBIX PAIIIHHSY .
—  HaBBIKaMH pa3paboTku
CTpaTETUIECKUX " TaKTUIECKUX
MapKETHHTOBBIX PELICHUH.
CemecTp u3yueHus 2 2 2
yaeOHOI
JMCIUIITHHBL, MOJTYJIS
/ Semester of study
[MpepexBu3uTsI / VYnpasneHue J0KyMeHTaMu U apxuBamu, | KipaBanue nakymeHTami, | Document and Archive Management,

Prerequisites

NudpopmanimoHHbIE  TEXHOJIOTHH B
YIIPaBICHUHU JOKYMEHTAMHU U ApXUBHBIM
JEII0M

[HdapmanpIitHpIs TOXHANOTI ¥ KipaBaHHI
JaKyMeHTaMi 1 apXiyHail cripaBait

Information Technology in Document and
Archival Management

TpynoeMkocTs B
3aUETHBIX €IMHULIAX
(kpenurax) / Credit
units

3

3

3

KomnuyectBo
ayJIUTOPHBIX YaCOB U
4acoB
CaMOCTOSATEIbHOM
pabotel / Academic
hour of students' class
work,

hours of self-directed
learning

102/36

102/36

102/36

TpeboBanust 1 GopMbl
TEKYIIEH U

®opMOll MPOMEKYTOYHOM aTTeCTaluu
SIBIISIETCS DK3aMEH. Peiitunrosas

dopmaii npamMexKaBai aTdACTAIlbI
3'styssienniia icheIT. PoiiTeiHTaBas cictama

The current certification form is a exam.
The rating system provides for the use of




IIPOMEKYTOUHOMN
aTrecranuu /
Requirements and
forms of current and
interim certification

cucTema IIpelyCMaTpUuBaeT
HCITIOJIB30BaHUE BECOBBIX
K03(ppULMEHTOB B XOA€ MpPOBEACHUS
KOHTPOJIBHBIX MEPONPUATUN TEKyLIeH
aTTECTALIUN.

DopMHUpPOBaHHE OTMETKH 3a TEKYIIYIO
aTTECTALNIO:

- OTBETBl HA CEMUHAPCKUX 3aHATHSX,
yuactre B quckyccusix — 30 %o;

- BBINOJIHEHNE VH/IMBU/Ty AJTbHBIX]
3aganuii — 30 %;

- HamucaHue  3cce  (peanuzarys
MIPOEKTA, MOATrOTOBKA

oubnmorpaduueckoro od3opa ¥ 1p.) B
pamkax BbonHeHus Y CP —40 %.

HtoroBas oTMeTKa IO IUCIMILIHHE
pacCUUTHIBACTCS HAa OCHOBE OTMETKH
tekymed arrectamuu — 50% wm

3K3aMEHAIIMOHHOU OTMETKH — 50 %.

NpaayTie/PkBac BBHIKAPHICTAHHE BaraBbIX
KadpiIpleHTay y XOA3€¢ TPaBAI3CHHS
KaHTPOJBHBIX MeparnpbleMcTBay Osrydait
aTACTallbll.
dapmipaBaHHE
aTACTAIBIIO:

- a/IKa3bl Ha CEMIHAPCKIX 3aHATKAX, ya3el
y IbICKycisx - 30%;

- BBIKaHAHHE 1H/IBIBITyaIbHBIX 33aHHIY -
30%,;

- HamicaHHe 3c3 (pdami3alblsl MpaeKTa,
napeIXTOYKa Oibmisrpadivnara armsmy i
iH111.) y pamkax BelkaHaHHS KCP - 40%.
BrHikoBass aa3HaKa Tma JIBICHBIILIIHE
paszmiuBaelllla Ha aCHOBE aJ[3HaKi Osrydai
aracraubil - 50% 1 9SK3aMeHalbIHAN
amsHakxi - 50%.

aJ3Haki 3a OAryuyro

weighting factors during the control events
of the current certification.

Formation of the mark for the current
certification:

- answers at seminars, participation in
discussions - 25%;

- writing an essay - 25%;

- preparing an abstract - 25%;

- solving situational problems - 25%.

The final mark for the discipline is
calculated on the basis of the mark of the
current certification (rating system for
assessing knowledge) and the mark on the
credit, taking into account their weighting
factors. The weight of the mark for the
current certification is 50%, the mark on the
exam - 50%.




