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Kaportki 3mect
By430Hal
JIBICIIBITUTIHEI /
Kpatkoe cogepxxanue
y4eOHOI
JMCIUITIIMHBL, MOJTY IS
/ Brief summary

[Ipeipoga 1 BiABI CTpaTArid  pas3Billll,
ACHOVHBIA TMAaHAILII 1 XapaKTapbICTHIKI.
Crparariynae  1uiaHaBaHHe §  cdepsl
Typbi3My. [IpBIHIBITIBI CTpaTATil pa3BiIlId
TYpBI3MY.

3MecT MAHALY " I3CTHIHALBIA",
"TypBICTBIYHBI paTi€H". JICTHIHALBIA SIK
KOMILIEKC TYPBICHKIX MaCIyT.
KnacidikanpIiiHpli  CICTOMBI  TYPBICIIKIX
JCTHIHALIBINA. ParisiHanmpHae pasBilieé i siro
(baxTapsl. KankypaHTa3nonbpHacub i
ycToitniBae pasBimmeé TypBICIIKai
JACTHIHAIIBII.

3MsHEHHI N4 PO3HBIX chepax

(YHKUBISIHABAHHS PATi€HY Maja  yIUIbIBaM
TYpbI3MY. YCTOWIIBBI TYpPBhI3M SIK ITyHKT
aaiKy JUIs pasBillsl TYpbI3MYy ¥ pari¢He.
Crnenpipika porisHampHara TypbICIKara
npagykra. HacTyncTel pa3Bili Typei3mMy ¥
poriéHe.

Crpykrypa OpoHpa. ITpsiknans!
nacrsixoBara OpaHABIHTY. [lazinpisHaBaHHE
TyphICIKail 1ocThiHaLbl. CyTHACIb 1 3MECT.

Aca0miBacii  mparpcy  masilblsiHaBaHHS.
[Ipeiknagpl macmsixoBara Ma3ilbITHABAHHS
TIDCTBIHAIBIH. Web-caiit TYpBICIIKAM
mcteiHanBl.  [IpacoyBanHe — TypbIcuKaid

JIPCTHIHALIBI ¥ CallBISIIBHBIX CETKaX.

[Ipupona m BUABI CTpaTErwii pa3BUTH,
OCHOBHBIE TIOHATHUSA M XapaKTEPUCTHKHU.
Crparernyeckoe IIaHupoBaHue B chepe

Typu3Ma. [TpuHIIATIBEI CTpaTeruu
pa3sBUTHA TypU3Ma.
ConepxaHue TMOHATUN «IECTUHALUSY,

«TYPUCTUYECKUN peruon». JlectuHanus
KaK KOMIUIEKC TYPUCTCKHX  YCIIYT.
Knaccudukannonasie CUCTEMBI
TYPUCTCKUX JIeCTUHAIMWA. PernmonanbHOe
pa3BuTHE u ero (hakTopsI.
KoHKYpeHTOCTTIOCOOHOCTh M YCTOMYHMBOE
pPa3BUTHE TYPUCTKOU JECTUHALIUU.

W3menenus B pa3nuuHbIXx  cdepax
(GYHKITMOHUPOBAHHUS peruona noj
BIIUSTHUEM Typu3Ma. Y cTonuuBbIit

TypU3M Kak TOYKa OTcuUeTa JUIsl pa3BUTUS
TypusmMa B peruoHe. Crnenuduka
PETHOHAIIBHOTO TYPHUCTCKOI'O IPOAYKTA.

[locnencTBust  pa3BuTHUs Typu3Ma B
peruoxe.

Crpykrypa OpeHpa. [Tpumepsr
YCIEIIHOTO OpeHuHTa.
[To3unmonupoBanue TYPUCTCKOMN

nectuHanuu. CyIIHOCTh U COJEpKaHHE.

OcobennocT mpoiiecca
MO3UITUOHUPOBAHHSI. [Tpumepnt
YCIEIITHOTO MTO3UITUOHUPOBAHHMS
nectuHanuid.  Web-caliT  TypHCTCKOM

nectuHanuu. [IpoaBUMIKEHHE TYpPUCTKON
AJCCTHUHAIIMU B COLIMAJIbHBIX CCTAX.

The nature and types of development
strategies, basic  concepts  and
characteristics. Strategic planning in

tourism.  Principles of  tourism
development strategy.

The content of the concepts
"destination", "tourist region".

Destination as a complex of tourist

services. Classification systems of
tourist destinations. Regional
development and its  factors.
Competitiveness and  sustainable

development of a tourist destination.
Changes in various spheres of the
region's  functioning under the
influence of tourism. Sustainable
tourism as a starting point for tourism
development in the region. Specifics
of the regional tourist product.
Consequences of tourism development
in the region.

Brand  structure.  Examples  of
successful branding. Positioning of a
tourist  destination. Essence and
content. Features of the positioning
process. Examples of successful
positioning of destinations. Website of
a tourist destination. Promotion of a
tourist destination in social networks.

KamneTsHIbI, SKi
dbapmipyrora /

Breipamane  mpadeciiiapis - 3agadsl ¥
aJlmaBeHacIli 3 HOpMaMi MiXKHapojgHara i

Pemarr mnpodeccuonanpHble 3a7aud B
COOTBETCTBUU c HOpMaMu

Solve  professional
accordance  with

problems in
the norms of




dopmupyemble
komrmerenuu / The
formed competences

ailuplHHATa 3aKaHAJAayCTBA, MAapaJbHBIMI 1
STBIYHBIMI CTaHAAPTaMI.
AmnamizaBanp acabmiBacii (QyHKIBITHaBaHHS
TYpBICTBIYHAM JACTHIHAIBIL § KaHTIKCIIE
MDKHapoOJHara JOCBEAy 1 pacIpaioyBaib
CTPATATIIO sie pa3BillLIsl.

MCKIYHApOAHOTO n OTCYCCTBCHHOTI'O

3aKOHOAATEIbCTBA,  MOPAJIBHBIMH U
TUYECKUMH CTaHJapTaMHu.

AHanu3upoBarb 0COOEHHOCTH
(bYHKIMOHUPOBAHUS TYPUCTUYECKOMN
JNECTUHALIN B KOHTEKCTE
MEKIyHapOIHOTO OIbITA "

p33pa6aTBIBaTB CTPAaTCTUIO €C PA3BUTHA.

international and domestic legislation,
moral and ethical standards. Analyze
the features of the functioning of a
tourist destination in the context of
international experience and develop a
strategy for its development.

BrIHiKI HaBy4YaHHS
(Bemaiib, ymelp,
BaJIOJIaIh) /
Pesynbrathl 00yueHus
(3HaTh, YMETB,
BnajaeTh) / Learning
outcomes (know, can,
be able)

Y  BBIHIKY 3acBacHHS
JBICHBIIITIHBI CTYASHT NaBiHEH:
BeJallb:

By4s0Hal

— mpaaMmer, 3adadbl 1 0a3aBbls IMMAHSIIIII
By4YS0HAH TBICUBIIIITIHBI

— BIJIBI CTPATATIH 1 ACHOYHBIS MPBIHIIBITIBI 1X
nalOy/10BBI;

— crmensiiky i CTpaTaTii
pa3Bils
yiiKam

CTPYKTYpy
TYpPBICTBIYHAW  ICTHIHALBI 3

IIPaBaBbIX  ACHOY  TypbICHKaN
I3eMHACI 1 CydacHBIX TOHIDPHIBIA Pa3BilIs
TypbICIIKal 1HAYCTPBII;

yMelb:

— kmaciikaBaie cTpaTarii 1 BbI3HAYANbD 1X
KaHKYPAHTHBIS TepaBarti;

— aHaJli3aBallb CTaH TYPbICTBIYHAN TaliHbI 1

KaHKypaHIBIIO  § €,  pocypcel 1
KaHKYpIHTHBISI MardelMacili KaHKpITHai
JICTHIHAIIGI,

— pacnparoyBaib HOBBI TYPBICIKI IIPAyKT;

- OynaBaib CTpATATiIo pa3Binus
TYPBICTBIYHAN JICTHIHAIIBIL;
- BBIKAPBICTOYBAIlb aTpbIMaHbIS

TAAPATHIYHBISA BEABl Y HAaBYKOBa-Jacjaea4yan
MPaKTHIIBI;
BaJIOJAlb:

B pesymprare ocBoeHHS  y4eOHOM
JUCIUILTUHBI CTYICHT JTOJDKEH:

3HATh:

— MpeaMeT, 3a7auyd U 0a30BbIC TOHSITHS
y4eOHOU JUCIUTIITUHBI

— BUABl CTpaTerWii W  OCHOBHBIC
MIPUHITAITEI KX TTIOCTPOCHUS;

— crnenu(uKy W CTPYKTYpPy CTpPaTETHH
Pa3BHUTHS TYPUCTUYCCKOW JIECTHHAIMH C

Y4ETOM TIPABOBBIX OCHOB TYPHUCTCKOM

NEeATEIbHOCTH u COBPEMEHHBIX
TEHJICHIIUN pa3sBUTHUA TYPUCTCKOMN
UHIYCTPHH;

yMeThb:

—  KIacCH(HUUIUPOBaTH CTPaTeTUHd U
OIIpEACIIATh nux KOHKYPEHTHBIE
IIPEUMYLIECTBA;

— aHAJIN3UPOBATh COCTOsIHUE

TYPUCTUYECKOW OTPACIN U KOHKYPEHLUIO

B HEW, pecypcel U KOHKYPEHTHBIC
BO3MOKHOCTU KOHKPETHOH JECTUHALUHY;

— pa3pabaTbiBaTh HOBBII TYPUCTCKHUI

NIPOZTYKT;,

—  CTPOUTH  CTPaTErur0  Pa3BUTHUSI
TYPUCTUYECKOMN JECTUHALINY;

— UCIIOJIb30BAaTh MIOJTyYECHHbIE

As a result of mastering the academic
discipline, the student should:

to know:

— subject, objectives and basic
concepts of the academic discipline

— types of strategies and basic
principles of their construction;

— specifics and structure of the
strategy for the development of a
tourist destination, taking into account
the legal basis for tourism activities
and modern trends in the development
of the tourism industry;

be able to:

— classify strategies and determine
their competitive advantages;

— analyze the state of the tourism
and

industry competition in it

resources and competitive
opportunities of a specific destination;
— develop a new tourism product;

— build a strategy for the development
of a tourist destination;

the

- theoretical
knowledge in

use acquired

scientific research
practice;

Ppossess:




— NaHALIAHBIMI anlapaTtaM AbICLBIIIIIHBL;
— IHCTpyMEHTaphleM CTpaTiariuHara aHamizy
1 INTaHABaHHS;

— MeTajami pactparoyKi cTpararii pa3Bims

TYPBICTBITHAM JIOCTHIHAIIBII, sKast
3a0sicrieyBac  KaHKYPIHTHBIS  TiepaBari
PATiéHy Ha TypBICTBIYHBIM PHIHKY;

—  HaBBIKaMi  plaji3ambli 1 amdHKI

TCOPCTUUCCKHUC 3HaHUA B HAay4HO-
HCCIIEIOBATENBCKOM MPAKTUKE;

BJIA/IETh:

— NOHATHHHBIMU armnapaTom
JUCIHUIIIINHBI,

— HHCTPYMEHTapueM CTPaTeru4yecKoro
aHaJIM3a U IUIAHUPOBAHUS,

— MeTojaMu pa3pabOTKU  CTpaTerHH

— conceptual apparatus of the
discipline;

— tools of strategic analysis and
planning;

— methods for developing a strategy
for the development of a tourist
destination that provides competitive

advantages to the region in the tourism

3(eKTHIYHACI pacpaliaBaHaid CTpaTarii. pa3BUTHS TYPHCTHYECKOH paecTuHanuu, | market;
obecrieunBaroIei KoHKypeHTHbIe | — skills in  implementing and
IIPEUMYIIECTBA pETHOHY Ha | evaluating the effectiveness of the
TYPUCTUYECKOM PBIHKE; developed strategy.
— HaBBIKAMU peaJM3allud U OLEHKHU
3P PEKTUBHOCTH pa3paboTaHHOI
CTpaTeruH.
CemecTp BBIBYUSHHA | 2 2 2
By430Hal
JIBICIIBITUTIHEI /
CemecTp U3yueHHs
yueOHOM
JMCIUITITHHBL, MOJTYJIS
/ Semester of study
[TpapaKBi3iTH / InaBanpiiinbiss  MeTambl Y mpacoyBaHHi | IHHOBaIMOHHBIE METO/IBI B | Innovative methods in promoting
[TpepexBu3nTHI / Typnpaaykra, bpsanaBanHe ¥ Typei3me. TIPO/IBIKCHUN TypHpoaykTa, | tourism products, Branding in tourism.
Prerequisites BbpenaupoBaHue B TypHU3Me.
[Tpamaémicracup y 3 3 3
3aJIIKOBBIX aJ31HKaxX
(xkpaapITax) /
TpynoemkocTs B
3a4ETHBIX CIUHHUIIAX
(xpenutax) / Credit
units
Konekacus 36/100 36/100 36/100

ayABITOPHBIX TAI31H 1
rajsid caMacToiHai
pabotsl / KonmuecTBo




ayJTUTOPHBIX YaCOB U
4acoB
CaMOCTOATEILHON
pabotsl / Academic
hour of students' class
work, hours of self-
directed learning

[TaTpabaBanHi i
dbopMEI OsTYHAi 1
IpaMeKKaBan
aTaCcTaIpbIi /
TpeGoBanus u Gopmbl
TEKylIeH U
MIPOMEKYTOYHOMN
aTTecranyu /
Requirements and
forms of current and
interim certification

dapmMipaBaHHE alPHKI 32 OATYUYYIO
MacIsXOBACIb:

— ambITaHHE, IBICKYCii, gaKiaaabl — 50%;

— 3YPBICTHIYHBIS 33/IaHHI, 3CCE, PAIIIHHE
ketica — 50%;

BrmnikoBass  ag3Haka @ ma  JBICIBIILIIHE
pasmiuBaellla Ha acHOBE aJ3HaKi Osrydaii
MacIsaxoBacii (PIUThIHTaBail CiCTAIMBI AlPHKI
Benay) 1 oK3aMeHalpliiHall a/J3HaKi 3 yJikam
ix BaraBbIX Kad(impleHTay. Bara ampHki 114
mgKy4dail macmsaxoBacii ckiamae 50 %))

yK3aMeHalbliiHan amHKl — 50 %.

@®opMUpOBaHUE OLEHKH 32 TEKYIIYIO
yCIIEBAEMOCTb!

—  BBIOOPOYHBIA  OMPOC, JHUCKYCCHH,
JOKJIael, ipe3eHTanun — 50 %;
—  DBpUCTHYECKOC  3ajJaHHe,  3Cce,

XapakTepuCcTHKa cTpaTeruu — 25 %;

— SWOT-ananu3, penieHue Kencos — 25
%.

HtoroBags oOTMETKa MO0 JUCLHUINIMHE
pPacCUUTBHIBACTCSI HA OCHOBE OTMETKH
Tekyuen arrecrauud — 50 % 1 OTMETKH
Ha 3auéte — 50 %.

The forms of current assessment for
the discipline provided by the
curriculum include:

— selective survey, discussions,
reports, presentations — 50%;
— heuristic task, essay,
description — 25%;

— SWOT analysis, case studies — 25%.
The final grade for the discipline is
calculated based on the grade of the
current assessment — 50% and the
grade on the test — 50%.

strategy




