CrneupisinpHacup / CnenpanbHocTh / Speciality: 7-06-0322-03 My3eliHas cripaBa 1 axoBa riCTOpbIKa-KyJIbTypHAl Cria{ubIHbI /

My3eliHoe €710 ¥ OXpaHa UCTOPHUKO-KYJIbTypHOTO Haciueaust / Museum management and protection of historical and cultural heritage

[Ipadinizausia / [Ipopunuzanus / Profiling: KyneTypHas cnangusina 1 Typsi3M / KynbTypHOoe Hacineaue u Typusm /

Cultural heritage and tourism

Byus6Has npicupliiuiina, MoayJb / YueOHas nucuuiuinia, Mmoayibs / Academic discipline, module: BpanazipaBanue ¥ Typoizme /

bpennupoBanue B Typusme / Branding in tourism

Kapotki 3MecT ByusOHaii

MbdTta ByuydOHall  ABICUBILIIIHBL -

Ilenp y4eOHOM AMCHMILINHBI — U3yYEHUE

The purpose of the academic discipline is to

IOeICHBIUTIHEL /| KpaTkoe | BEIByY?HHE CydYacHBIX KaHIDIIBINA | COBPEMEHHBIX koHnenuuii | study modern branding concepts to create
coJiep:KaHue yueOHOM | OpoHI3ipaBaHHs [JIsl CTBapdHHS 1 | OpeHaupoBaHus  ans  co3maHust W | and promote an original and high-quality
TUCHUTUTMHBI, MOJYJSA / | MacoyBaHHI apbIriHaJIbHATA 1 | IpOBMKECHHUS OPUTHHAIIEHOTO u | tourism product.
Brief summary sIKacHara TypbICTIYHAra MpaayKTa. | KaueCTBEHHOTO TYPHCTHYECKOTO
IPOJIYKTA.
KamneTsHIbl, AKis CrensisuiizaBaHblsl KAMIIETOHIIBII Cnenuanu3upoBaHHblE KOMIIETECHIUU: specialized competencies:
dapmipyrora / Bamomane  cywacHaii Meronmbikai | Bmagere  coBpemenHod — Mmertomukoi | Own a modern methodology for developing
dopmupyembie pacmparoyki KaHIPMIBI | pa3paboTku  koHuenmuu dShdextusHoi | the concept of an effective strategy and
kommnereHwn / The 9eKThIYHA CTpaTdrii 1 TaKTBIKi | CTpaTeruu u TakTHKH | tactics for the functioning of a tourism
formed competences (GYHKIBISHABAHHA ~ TYpBICThIUHATA | (YHKIIMOHUPOBAHUS Typuctudeckoro | enterprise, formulate an active policy to
IpajIpeIeMCTBA, dapmaBap | npeanpusTus, (HOpMUpPOBaTH AaKTHBHYIO | promote its product, and be able to provide
aKTBIYHYIO MAaJITBHIKYy A MAacOyBaHHI | MOJUTHKY 1O  TOPOABIKEHHIO  ero | a system of measures to improve the quality
ATO TpaayKTa, yMelb 3a0screduBans | MPOIyKTa, yMeTh obOecrieunBath cucremy | of the services it provides.
CICTAMY Mep Ta MaJBBIIIPHHI SKacIli | Mep 1o MOBBILICHUIO kauecTBa | Have the ability to develop tourism projects
MaCIyT SIKisl IM. IPaJCTayIAIoNIa MPEOCTABISIEMBIX HM yCIIYT. based on modern branding techniques and
Banogaup ymenneM pacmpanoysais | OOnanate  ymeHueM  paspabatbiBath | theories of tourism communication.
TYPBICTBIYHBIS NPAeKThl, | TYPUCTUYECKHAE TPOEKTHI, OCHOBHIBASICH
3aCHOYBAlOYBICS ~ HAa  CYYacHBIX | Ha COBPEMEHHBIX METOIUKaX
METOABIKaX OpaHA31paBaHHA 1 | OpeHaMpOBaHUS u TEOPUSIX
TIOPBIAX TYPBICTBIYHAN | TYPUCTUYECKOW KOMMYHUKAIIHH.
KaMyHIKalbll.
BrIHiki HaBy4YaHHS BEIallb: 3HATh: know:
(Bemailp, ymelb, 0a3aBbId MAHSAII JBICIBIILIIHEL - 0a30BBIC MOHATHS JUCIUTUINHEI; — basic concepts of the discipline;
Bajofans) / PesynpTaTel | 9Tambl OpoHA3ipaBaHHS TIPBITOPLIN; | — JTarnbl OpenaupoBaHus | — stages of territory branding;
oOydeHus (3HATh, YMETh, | ACHOYHBII ~ METaabl 1  TPBIEMBI | TEPPUTOPHIA; — basic methods and techniques of branding

BnajaeTh) / Learning
outcomes (know, can, be
able)

OpsHA3IpaBaHHS ¥ TYPBI3ME;
yMellb:

BbIKApbICTAllb ATPbIMAHbIA

- OCHOBHBIE METO/IbI
OpeHANpOBaHUS B TYpPU3ME;
YMETB!

U TPUCMBI

in tourism;
be able to:
— use the acquired theoretical and practical




TPAPITHIYHBIA 1 TIPAKTHIYHBIS BEIBI ¥
cBaéii mpadeciiinaii a3eitHaci,
yKBIBaIlh CYYacCHBIS MeTazbl
OpaHIBiIpaBaHHA TPbl  CTBapdIHHI
HOBara TypbICThIYHATra MPayKTa;
CTBapalb I  TIPBITAPBIsUIbHATA
OpaHA3ipaBaHHs MIMATOPOIIHHYIO
dakranariaHyro 0a3y Iaa3eHBIX Ha

- UCIOJIb30BaTh MOJTyYeHHbIE
TEOPETUYECKHE U MPAKTUUECKHUE 3HAHUS B
cBOEH NpodeccnoHaIbHOM NesTeTbHOCTH;
— MIPUMEHSTh COBPEMEHHBIE METO/IbI
OpeHIUpOBaHMUsl IpPHU CO3JAaHUU HOBOTO
TYpPUCTUYECKOTO MTPOJYKTA;

- co3/1aBaTh JJIsl TEPPUTOPUATIEHOTO
OpeHANpOBaHUS MHOTONPOPUIbHYIO

knowledge in your professional activities;

— apply modern branding methods when
creating a new tourism product;

— create a multidisciplinary factual database
based on a wide range of humanities and
natural sciences for territorial branding;
master:

— conceptual apparatus of the discipline; —

acHOBE HIbIpOKara Kpyra | (haktonoruueckyro 0a3y gaHHbIX Ha | methods of territorial branding;
TYMaHITapHBIX 1  HATypaJbHBIX | OCHOBE IIHUPOKOTO Kpyra ryMaHHTapHbIX | — the ability to develop tourism projects
HaBYK; U €CTECTBEHHBIX HaYK; based on modern branding techniques and
BaJIO/ALIb! BJIAJIETh: theories of tourism communication.
HaHAHHBIMI amaparam | — MOHSATHHHBIMH annapaTom
JIBICIIBITUTIHEI, JVICIIATUTHHEI,
METOJIbIKaN TApBITApBISUIbHATA | — METOMKOW  TEPPUTOPUAIBEHOTO
OpaHI3ipaBaHHS; OpeHIupPOBaHMS;
yYMEHHEM pacrmparoysans | — yMEHHEM pa3pabaTbIBaTh
TYPBICTBIYHBISA NPAEKThl, | TYPUCTUYECKHUE TPOEKThI, OCHOBBHIBASIChH
3aCHOYBAlOYbICd  Ha  Cy4YacHBIX | Ha COBPEMEHHBIX METOIUKaX
MeTOAbIKaX  OpoHA3ipaBaHHA 1 | OpeHIMPOBAHUSA u TEOpUAX
TIOPBISAX TYPBICTBIYHAN | TYPUCTHYECKOW KOMMYHUKAIIHH.
KaMYyHIKallbIi.
CeMecTp BBIBYUIHHS 2 2 2

By4YS0HAH IBICIBIIITIHEI /
CemecTp U3yueHUs
y4eOHOU JUCIUTUTHHBI,
monynst / Semester of
study

[TpapaKBi3iTH /
[IpepexkBu3uTHI /

"CTpataris pa3Billllsd TypbICTBIYHAN
JocTeiHanb", "[HaBaBIHELT

«CtpaTerust pa3BUTHA TYPHUCTHYECKOI
JecTUHAUUNY», «/IHHOBallMOHHBIE METObI

“Strategy for the development of a tourist
destination”, “Innovative methods in

Prerequisites MeTajbl ¥ macoyBaHHI B IIPOJBMKCHUH TYPIPOLYKTa». promoting tourism products”.
Typopaaykra'.
[Tpamaémicracup y 3 3 3

3aJIIKOBBIX aJ31HKaX
(kpaapITax) /
TpynoemkocTs B
3a4ETHBIX SIMHHUIIAX




(xpenutax) / Credit units

Konpkacup ayIbITOpPHBIX
rajsig i raasig
camacroifHait paboTsI /
KosmdecTBo ayIuTOPHBIX
YacOB U 9acOB
CaMOCTOSITEIIbHOM
pabotsl / Academic hour
of students' class work,
hours of self-directed
learning

34,12

34,12

34,12

[TaTpaGaBanHi i popmer
Osirydaii 1 mpaMeKKaBaii
aTacranpli / TpeboBanus
U opmbI TekyIIeH n
IIPOMEKYTOUHOM
arrecrauuu /
Requirements and forms
of current and interim
certification

dapmaBaHHE aJ3HaKI 3a OATYUYIO
aTICTAIBIIO:

- ambITaHHe, JBICKYCii, KalnEKBiyM,
JAKJIabl HA CEMIHAPCKIX 3aHATKAaX -
30%,;

- 9YPBICTHIYHAL 3a/1aHHE
"CrBapanbHik Op3Haa", Mpa3eHTAalbl1
- 40%;

- pamndHHE KeWca, KaHTpPOJIbHas
npaua, apickycis - 30 %

PoaiiTeinraBas aJ3HaKa na
NBICLBIIUTIHE paszmiuBaeriia Ha

aCHOBE aJ[3HaKi OATy4ail aTacrarpli i
3alikoBail aA3HAKI 3 yIikaMm ix
BaroBbIX Kad(ilpIeHTay: aJ3HaKa ma
Osrydaii atactanpli ckinagae 40 %,
3aikoBast ajg3Haka - 60 %.

dopMHUpPOBAaHUE OILECHKA 3a TEKYIIYIO
yCIIeBaeMOCTb:

— ompoc, cobecemnoBaHUs, KOJUIOKBHUYM,
JOKJIQJbl Ha CEMHHAPCKHUX 3aHATHIX —
30%;

— oaBpucTtHueckoe 3amanue «Co3marenb
Opennay, npeseHtaruu — 40%;

— pelieHue Kekca, KOHTpOJbHas padoTa,
muckyccust — 30 %

PeiitunroBass oOl€HKa IO JUCIUILIMHE

PAaCCUUTHIBACTCAd Ha  OCHOBC  OILICHKHU
TeKymeﬁ yCieBa€MoOCT U 3a4eTHOMU
OLICHKHN C Y4eTOM ux BCCOBBIX

KOA(p(UIIMEHTOB: OLIEHKA MO0 TeKyIlen
yCIIEBaeMOCTH COCTAaBIISIET 40 %,
3aueTHas oneHka — 60 %.

Formation of assessment for current
certification:  —  survey, interviews,
colloquium, reports at seminars — 30%; —
heuristic task “Brand Creator”,
presentations — 40%; — case solution, test,
discussion — 30% The rating grade for the
discipline is calculated based on the
assessment of current certification and the
test grade, taking into account their
weighting coefficients: the grade for current
certification is 40%, the test grade is 60%.




